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Then & Now...
The last several years have been crazy
and a nightmare all rolled into one.
Quarantine, no quarantine. Masks, no
masks. Stock market down, stock
market up. Vaccine, no vaccine. Loss
of loved one, survival of loved ones.
Left politics, right politics. Who to
listen too? Who not to listen too? It
has been a curse and a blessing.
You may ask, how was the last 2 years a
blessing. Yes, there was a lot of pain,
suffering, and death. Think about how
we got closer to family and friends and
became more connected.
We may not have been physically
together, but we did seem to get closer
than we have been. We learned how to
come together and support each other
—even if we didn’t believe what the
other people thought. As a country, we
were resilient and made the changes
we needed to. I believe our sanitary
habits have become better.

People are more conscious of when
they get sick and are staying home
instead of going out. There was less
travel so our environment got better
with less air pollution. The pandemic
was a market disruptor, and this led
businesses to reinvent themselves—
lockdown or not.

Let’s try to reach out to various
nonprofits and volunteer our time and
services. Hold the door open for
strangers. Don’t look at people funny if
they sneeze or cough. Wash your hands
more frequently. Now that our masks
are off (unless you are sick)—smile a
whole lot more.

Finally, we have a greater appreciation
and gratefulness for our freedoms,
leisure, connections, work, family and
friends.

Show people that you care, and you are
glad to be alive and well. May everyone
be blessed richly throughout the year
as we move back into a post pandemic
society.

What each of us does with this moving
forward is up to them. I realize there
was a lot of pain and suffering during
these past two years, but we can make
it better as individuals and collectively
as a society. Let’s take it upon
ourselves to drive a little less to keep
our pollution at bay. Let’s reach out to
friends and family a bit more often.

MICHAEL POLESELLI
PRESIDENT

VIVION TIP

Give Back!
Vivion tries to be very proactive when
in our community. Our team members
volunteer in their own communities
and we ask them to provide a charity
of their choice every year so that
Vivion can donate to that charity.
Each year Vivion donates to local food
banks and we take one day per year to
serve in those local food banks.

NEWS

THE LATEST NEWS FROM THE VIVION
INGREDIENT PORTFOLIO

Magnesium & Hypertension
The FDA has announced it is allowing three separate, qualified health
claims that may be used on your product labels.*
When it comes to Magnesium, Vivion can help! No need to stress or have
your blood pressure rise. We have magnesium oxide, carbonate, citrate,
glycinate, hydroxide and other forms for your product lines.

Give Life to Your
Skin Care Product
Line
When it comes to Personal Care & Cosmetic
Ingredients, Vivion is the right place. We offer
a variety of specialty ingredients like GLA
Safflower Oil, Blue-Green Alginates, Specialty
Fish Collagen, Mushroom Powders and
Nutraberry Berry Seed Fiber to name a few.
Let us provide a ingredient solution for your
hair care, skin care, color cosmetics and body
care product lines.

Contact Us
For All Customer Service & Sales Inquiries
We have a large team of Specialized Account Managers located
across the West Coast, who are happy to assist you with all of your
ingredient needs. Contact us today to be put in touch with your
local representative.
+1 (800) 479-0997

Email: scsales@vivioninc.com
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SUPPORT
You Be the Chemist Program/Challenge
We are a strong supporter of the Chemical Education
Foundation.

You Be The Chemist builds a better world through the
science of chemistry.
CEF’s You Be The Chemist Challenge® is a collaborative,
multilevel student science competition that celebrates the
science of chemistry and elevates STEM careers. 5th-8th
grade students are eligible to compete in teams of four (4).
Registration for the 2022-2023 Challenge cycle will open
October 3, 2022.
The Challenge celebrates and elevates the science of
chemistry to inspire students to explore the field. This
local, regional, and national academic competition is for
students in grades 5-8, when most U.S. students have not
studied chemistry as its own subject. Students prepare for
regional-level competitions, and can advance to the annual
National Challenge held in Houston, TX in June.
Essential Elements offers professional development
workshops that build confidence in teaching science. We
equip K-8 educators with best practices for STEM
education, share resources for science learning, and build
educator confidence in leading inquiry-based, hands-on
learning with students. Educators gain access to our
Activity Guides that use common, inexpensive items to
teach science in the classroom.

Key Points about the Program:
Inspiring students early in life to pursue science and
chemistry in study and careers
Engaging educators to build their confidence in
teaching hands-on science in grades K-8
Strengthening communities by connecting students
and educators with volunteers from science industries.

CEF participant educators create connections among each
other and chemistry professionals in their communities, to
enhance classroom instruction and elevate students’
career interests. After Essential Elements, educators
indicate increased confidence in teaching science, and
plan to offer more science-based activities in the future.

Find Out More
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HANDLING / LOGISTICS
3 Strategies to Navigate Packaging Shortages
“Shortages of packaging materials such as pallets,
plastics, corrugate, metal and glass are wreaking havoc
across supply chains, and it remains unclear when – or if
– these constraints will subside.”
In order to navigate rising costs, delayed deliveries and
sustainability concerns, chief procurement officers
(CPOs)should centralize packaging specifications,
collaborate with suppliers, and segment the different
packaging types, according to Gartner.
“Shortages of packaging materials such as pallets,
plastics, corrugate, metal and glass are wreaking havoc
across supply chains, and it remains unclear when – or if
– these constraints will subside,” said John Blake, senior
director analyst with the Gartner Supply Chain practice,
in a statement. “Packaging procurement is highly
complex, as it requires coordinating many different
suppliers. To further complicate matters, there has been
a lack of investment in technology that would allow for
seamless collaboration across the supply chain.”
To successfully navigate in this environment, CPOs
must adopt new tactics that drive greater resilience,
manage the rising costs of packaging, and improve
packaging sustainability. The three actions for COPs to
reduce the impact of packaging supply constraints
include:
Centralize Packaging Specifications
Packaging specifications are traditionally linked to a
stock keeping unit (SKU) or bill of materials (BOM).
However, this practice prevents CPOs from being aware
of all the packaging specifications across the
organization. A better way is to centralize all
specifications across the organization. This allows CPOs
better visibility and enables improvements, such as
harmonizing similar materials, establishing more
sustainable alternatives, and fluidly switching suppliers
in the event of a shortage.
“Ultimately, procurement teams need to build a
packaging supply ecosystem, but they must first obtain
full transparency of packaging specifications across the
enterprise. Currently, we still see very limited adoption
of advanced SaaS applications that would enable such a
step. This is a massive investment gap for CPOs to
close,” Blake said.

“Collaborate with Suppliers
As packaging suppliers operate at maximum capacity - either
from demand or due to availability of raw materials - they are
now in a position to select which customers and orders they
choose to fulfil. CPOs must establish a close collaboration
with suppliers and make it easy for them to fulfill orders.
Collaboration can take the form of agreeing on suitable
material substitutions, alternative production facilities,
incentives, or a streamlined supplier onboarding. “Suppliers
with limited capacity will prioritize customers with the most
favorable commercial conditions. CPOs must align the
interests of the suppliers with the internal requirements of
manufacturing and R&D to chart the best path forward,”
Blake said.
Segment Packaging
When CPOs have a holistic view of all packaging
requirements in the organization, they can use packaging
segmentation to break down silos and identify the possible
opportunities and risks that each segment presents.
For example, primary packaging is in direct contact with the
product and must ensure quality over the product’s shelf-life
and might require additional certification by the supplier.
However, primary packaging carries a unique set of needs
that can result in longer lead times or increased upfront
effort to qualify alternative materials or suppliers. On the
other hand, transport of packaging such as pallets, crates
and stretch wrap is often standardized. A switch to reusable
packaging could mitigate shortages.
“Each level of packaging has its own set of risks that CPOs
must factor into strategies to mitigate supply shortages.
Segmenting packaging across the organization provides a
better base for decision-making,” Blake concluded.
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PRODUCT FEATURE
Mafco Products and Brands
Working on formulating your latest and greatest nutritional product? Are you
adding all sorts of beneficial herbs, mushrooms, sweetener alternative to have a
functional product that boosts energy, added plant-based protein with no added
sugar? All this sounds wonderful, but what does it taste like? If it is bitter, and
hard to swallow and has a chalky aftertaste, chances are it won’t be the great
success that you would have hoped.
Thankfully Vivion is a proud distributor of Mafco products. Mafco is the global
leader in licorice extract & pure derivatives of glycyrrhiza for over 150 years.
Mafco’s latest edition of MagnaBrands lines of products are extraordinary and
versatile masking agents, sweetness intensifers and extenders, and flavor
enhancers. They are multifunctional for solving all sorts of flavor masking needs.
From masking the aftertaste of sweetener alternatives, the bitterness of herbs,
enhancing sweetness and vanilla notes, blocking bitterness in pharmaceutical
products, and assisting with sodium reduction, there is something in the
MagnaBrands line that will help you find a solution to your flavor masking needs.

For more information, please contact
Ava Ghobadpour MS, RD
Vivion Product Specialist
aghobadpour@vivioninc.com

Reach out to your local Vivion Rep or contact Vivion’s Product Specialist for more
information.

Magna-Brands™
All Magna-Brands™ products are non-nutritive,
natural*, non-GMO and cost-effective—and now
can be modified to specifically address your
unique product development challenges, goals
and requirements. With our new R&D centric
process, we are able to customize our formulas
to deliver the optimum taste functionality
desired.
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TOP 100 - DISTRIBUTORS
Top 100 Chemical Distributors - North America
San Carlos, California – Vivion, Inc. is delighted to have been
chosen as a Top 100 Chemical Distributors - North America by
the Independent Commodity Intelligence Services (ICIS).

For more information about the Vivion Family of
Companies & Brands, please visit our site:
www.vivioninc.com
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Headquarters:
929 Bransten Road
San Carlos, CA 94070
Toll Free: (800) 479-0997
Phone: (650) 595-3600
Fax: (650) 595-2094
Branch Offices:
Vernon California
3000 E. 46th Street
Vernon, CA 90058
Ph: (323) 583-6041
Fax: (323) 587-7479

We have a large team of Specialized
Account Managers located across the
West Coast, who are happy to assist you
with all of your ingredient needs.
Contact us today to be put in touch with
your local representative.
+1 (800) 479-0997
Customer Service & Sales Inquiries
Ron Espalin – Sales Manager,All Industries
(650) 595-3600
respalin@vivioninc.com

We also have distribution centers in Utah,
Oregon and Colorado with more locations
opening in the near future.
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